Revenue sources
An NOC's average annual budget is made of...

NOCs using independent
external auditors

General Assembly composition

028
c2088g .
o e , [ ‘ ‘ [ 3 e [ ) Median number
12 ‘7 9'3/0 o [ ] [ [ ) of GA members
H% 97.1% oa® &8 82
24 40/ Sponsors Other o e [ ] 2 2 [ ] e
Government , [ ‘ & ‘ [ ] e
Programme e [ 17.6% [ ] ‘
Allocation of the Annual Budget of GA members
6 . 3% 287% are women
R i .
39 . 6% Lottery a:crj] rr\’:wr;;grr?t(.)Sts Y — 59.4% Olympic NFs
Olympic \ . 161% Non-Olympic NFs
Solidarity A

¥

.2% Other
/ N

8.4% Other sports organisations

5.8% Athletes' representatives

N 11% IOC members

o
87% | N
27.9% Executive Board composition
Value-in-kind revenue or services / Direct support to NFs ™~ 21.5% 3
Percentage of NOCs receiving value-in-kind Elite athlete
mgmt.

revenue or services such as free use of

sports facilities, sports equipment, airfares,
beverages/food, vehicles, hotel accommo-
dation, health services, telecommunication

services, etc.

o
°
80% 65% 52.1% 27.9% L,
I .
NOCs owning NOCs using NOC owning NOCs operating o ]
means of transport  databases to a Headquarters sports facilities w °
manage or borrowing °
athletes' data free of charge 0 .
m °
°
.
NOC uniforms o J
20.7% o -
Purchased .

through
retail outlets

/

36.4%
Purshased
directly from

a manufacturer

7,
o,,,

at’°’7 Channe\S

Median number
of EB members

of EB members
are women

—— 58.9% Olympic NFs
/ 16% Other

7.2% Non-Olympic NFs

7.2% Other sports organisations

6.9% Athletes' representatives

L 38%10C members

42.8%

of NOC staff members
are women

Median number
of staff members

-

S1equia ye¥5

Based on the

2017

NOC Review

86%

of NOC staff
are paid

51.8%
Use of social media by NOCs %(/3 g}foted
—
\ o
Ll
O 5.8% 6.8%
2.9% Tibe -
4 9 twltter YouRZi: (Qustogmm Linked [ Other mode of NOC presidents
Provided by of election are women
“sponser 83.6% 2.9% 0.7% 8.6% 10%
NOC Delegations 3 52.9 40.7 3 42.4%
SG Aé)pointed
Use of traditional media e
w N
N N
Median number of an athletes' :‘\o ;o
delegation to the Summer ) o
Olympic Games Radio TV programme Electronic newsletter 53 . 2 /O 0/
= %Y Qh 15-2 o
N N %
B B 2 of NOC SGs
BN X o, are women
Print newsletter Section in newspaper ?’2
e}

Median number of an athletes'
delegation to the Winter Olympic
Games

of Secretary Generals
are paid

Promoting Olympic Values

Programmes to Promote Olympism Institutions Promoting Olympism

89.2% 77.7% 69.8% 59.7% 66.9% 41.7% 23.7%
(o)) ()] ()]
< < <
ko] © © - 2
o) ) ) e 3
° o 8 8 o >
0 < [ 0 T > o)
g £y : g 22 2
£ L £ £ 5 >
Bl [ g  c I < £ [ |
B c., HEc:: BN, B c-; B BN
2
z 3 z3 zZ® z 8 Z0 zs

© 2017 - Département des relations avec les CNO du CIO - Layout by Plates-Bandes communication

Athletes

NOCs’ Athlete Support Programmes

NOCs providing athletes with education programmes \
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created for elite athletes
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